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Munich Skyline Silhouette by Marian Voicu fineartamerica.com

Where I’d like to be:

Budapest

www.etsy.com/dk-en/listing/637248211/budapest-skyline-watercolor-art-poster

Where I am really:  
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Personalised input 
MELTA events  

Choose one: 
- talk title
- speaker(s)
- 1 thing to remember

Write these down. Then share an 
idea to the chat box, with why you 
chose this one.

What workshops have you been to recently?  

to	the	chat	box!	➡
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Personalised input 
MELTA events  

What matters to us
Sharing it with others
Learning from others / others’ mistakes
Trying things out / having a go
Discussing how you got on
Talking about things which are directly relevant

Reflection ….
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Relating to Students’ industry / work
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Relating to Students’ industry / work
The story of my briefcase 
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Relating to Students’ industry / work
The story of my briefcase – at an insurance company 

5.	If	loss	occasioned	by	
Burglary	and/or	
Housebreaking,	state	
how	entry	to	premises	
was	obtained?	
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Relating to the Students’ industry / work
The story of my briefcase 

Was	there	a	burglary	or	
break-in?	If	so,	how	did	

they	get	in?	

5.	If	loss	occasioned	by	
Burglary	and/or	
Housebreaking,	state
how	entry	to	premises	
was	obtained?	
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Relating to Students’ industry / work 
Other examples
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Relating to Students’ industry / work
Why do this? 
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Personalised input
Five ideas 

✓1. Relating to your students’ work

2. Corporate materials / websites

3. Students’ needs / interests / “chat”

4. Industry-related podcasts 

5. Course book use
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Corporate materials / websites Boring? 

↓                     

(	=	Budapest	Transport	Centre)

↓                      ↓

*
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BKK
(Budapest 
Transport 
Centre)

What 
can you 
identify? 
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TfL
(Transport 
for London)

What 
can you 
identify? 
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TfL
(Transport 
for London)

What 
can you 
identify? 
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Corporate materials / websites
Website tasks

✓

• Look at a different company / department > Questions

• Students respond 
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Students’ needs / interests / ‘chat’
“Chat” ?!

How	was	your	
day?	
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Students’ needs / interests / ‘chat’
Getting to know your students

Ellis	&	Johnson,	Teaching	Business	English,	OUP

‘Who?”
“What	about?”
“How?”
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Students’ needs / interests / ‘chat’
Getting to know your students

Ellis	&	Johnson,	Teaching Business	English,	OUP
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Students’ needs / interests / ‘chat’
Framework materials 
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Students’ needs / interests / ‘chat’
Students’ interests  

Draw …
• your weekend
• an event which happened last week 
• something you’ve learnt recently about teaching online 
•
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Students’ needs / interests / ‘chat’
Examples

Draw	your	weekend

a	meeting
1. 2.

3.
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a	communicative	event	is	anytime	the	learner	is	either	the	
sender	or	receiver	in	the	S/R	communication	model.	[…]

Students’ needs
Communicative event

Charles Rei (2012) “The communicative event”  

In	some	cases,	such	as	reading	a	document	on	the	company	
intranet,	the	event	"understanding	and	interpreting	the	
information"	is	the	entire	situation.
However	in	many	cases,	such	as	a	longer	meeting	or a	company	
visit,	there	are	many	events	in	one	situation.

✓
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https://padlet.com/rachelappleby/
Bookmarks

PODCASTS 
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Industry-related podcasts
1. Podcasts (ELT)
A. B. 

C. 

D. 
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Industry-related podcasts 
1. Podcasts (ELT)  

Steve	Mann	JALT	2017

“Reflective Practice”?
What is it? 

03:50 – 05:20
https://teflology-podcast.com/2017/12/06/tefl-interviews-35-
steve-mann-jalt-2017/
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• where to find 

Industry-related podcasts 
1. Podcasts – my mini crash course; a) issues

• length
• US / GB English
• language level 
• target audience
• industry ‘news’ or tips 
• up-to-date
• speed:              Apple: OVERCAST:   x .75, 1.125, ....

Android: GOOGLE PLAY: slider  
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Industry-related podcasts
1. Podcasts: my mini crash course; b) how to use

• Find …  a podcast, & an episode (or part of one) 
• Listen
• Class use?  
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• General: e.g. a KWL chart

Industry-related podcasts 
Podcasts: my mini crash course: b) how to use
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• Water Management (30’- Guardian) 
http://washfunders.org/podcast-water-water-everywhere

• Top 15 INSURANCE Podcasts You Must Follow in 2020 
https://blog.feedspot.com/insurance_podcasts

• Transport and mobility: The Mobility Podcast (mostly USA 
focused) www.mobilitypodcast.com

Industry-related podcasts 
1. Podcasts – my mini crash course; c) examples
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Industry-related podcasts 
Still not convinced??

1. Podcasts	are	by	and	large	offered	for	free.
2. Whether	you’re	in	your	home,	on	a	walk,	in	your	car	…,	it’s	easy	to	put	in	

your	headphones	and	listen	to	the	latest	episodes	of	your	favorite	
podcast.	

3. Listening	to	podcasts	give	you	a	breather	from	music.
4. A	conversation	often	feels	more	natural	then	someone	telling	you	a	story.	

You	get	to	hear	people	bounce	off	each	other	and	build	off	of	what	the	
others	said.

5. [Many]	tasks	don’t	require	a	lot	of	brain	power,	e.g.	driving	to	work	and	
cleaning	the	house.	Podcasts	[…] let	you	immerse	yourself	in	an	
enlightening	conversation	over	the	airwaves	even	tho’	in	real	life	you’re	
scrubbing	toilets	or	washing	sinks.

6. Podcasts	aren’t	only	good	entertainment,	but	also	great	education.	The	
time	you’d	normally	spend	doing	those	mindless	chores	or	exercising	can	
be	used	to	help	you	prepare	for	the	next	phase	of	your	career.

www.keepinspiring.me/top-podcasts-will-benefit-your-life [extracts]

✓
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Course book use
Exploiting the course book for personalisation

Courtesy: hanatichaeltblog.wordpress.com
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Course book use

Business Result (2nd ed.) Intermediate U5  
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Course book use
Exploiting the course book for personalisation

Business Result (2nd ed.) Intermediate U5  
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Course book use
Exploiting the course book for personalisation

2.	How	does	your	company	keep	its	
customers	happy?		

4. Are your customer 
numbers growing? 

Business Result (2nd ed.) Intermediate U5  
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Course book use
Exploiting the course book for personalisation

Business Result (2nd ed.) Intermediate U5  
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Course book use
Exploiting the course book for personalisation

Guidelines: Benefit:	

Rule	1

Rule	2

etc.

Business Result (2nd ed.) Intermediate U5  

✓
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1. Relating to your students’ work

2. Corporate materials / websites

3. Students’ needs / interests / “chat”

4. Industry-related podcasts 

5. Course book use

Making teaching personal
Five ideas

✓
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Link to 
Handout & 
Slides …
& much more:

https://rachelappleby.
edublogs.org	
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www.shutterstock.com/video/search/frankfurt?contributor=netsign33 Royalty-free

Thank	you!
June 2020

Rachel	Appleby
rachelappleby18	@	gmail.com

@rapple18
https://rachelappleby.edublogs.org


