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Overview	
  
	
  
As	
  we	
  go	
  through,	
  use	
  this	
  table	
  to	
  makes	
  notes,	
  and	
  to	
  decide	
  on	
  the	
  purpose	
  of	
  each	
  video.	
  	
  
	
  
	
   	
   	
   	
  	
   	
  	
  	
  	
  FOCUS	
   	
  	
   	
  	
  

	
   Topic	
   Lang	
   Skills	
   Content	
   Engage	
  
students	
  

Other	
  /	
  notes	
  

International	
  Express	
  UI	
  U9	
  	
   	
   	
   	
   	
   	
   	
  
Business	
  Result	
  Advanced	
  U9	
   	
   	
   	
   	
   	
   	
  
International	
  Express	
  IX	
  PI	
  U9	
  	
   	
   	
   	
   	
   	
   	
  
Successful	
  Presentations	
  U8	
   	
   	
   	
   	
   	
   	
  
Business	
  Result	
  PI	
  U2	
   	
   	
   	
   	
   	
   	
  
	
  
	
  

*	
  *	
  *	
  
Video	
  1	
  –	
  before	
  watching	
  
	
  
 
 
 
 
 
 
 
 
 
 
 
 
 

	
  
Now	
  watch	
  the	
  video.	
  What	
  do	
  these	
  numbers	
  refer	
  to?	
  	
   
 
2	
  billion	
  	
   3	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  3	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  20	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  1847	
  

	
  

1960s	
   	
   1980	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  1999	
  

Video	
  2	
  –	
  before	
  watching	
  	
  	
  [write your definition below]	
  
 
 

 Corporate social responsibility (CSR) is … 
 
 
 

1	
  
	
  



	
  

(Video	
  2,	
  cont.)	
  
	
  
Watch	
  the	
  video.	
  Identify	
  …	
  	
  	
  
	
  

-­‐ The	
  name	
  of	
  the	
  project:	
  

-­‐ Its	
  key	
  features:	
  

-­‐ The	
  project’s	
  aim:	
  

-­‐ Whether	
  it	
  was	
  successful:	
  

	
  
	
  
Video	
  3	
  –	
  before	
  watching	
  
	
  
 
 
 
 
 
 
 
 
 
 
 
 

 
Now	
  watch	
  the	
  video.	
  	
  
	
  
Content	
  focus:	
  	
  
Put	
  the	
  following	
  stages	
  in	
  order	
  for	
  borrowing	
  a	
  vehicle	
  from	
  Zipcar:	
  ___,	
  ___,	
  ___,	
  ___,	
  ___	
  .	
  

a. open	
  the	
  vehicle	
  with	
  your	
  access	
  card	
  
b. collect	
  the	
  keys	
  from	
  inside	
  the	
  car	
  
c. pay	
  a	
  monthly	
  or	
  yearly	
  subscription	
  
d. reserve	
  a	
  self-­‐service	
  car	
  
e. sign	
  up	
  to	
  Zipline	
  online	
  

	
  
After	
  watching	
  
	
  
Language	
  focus:	
  	
  
[Video	
  extract]	
  Use	
  the	
  verb	
  in	
  brackets	
  in	
  its	
  correct	
  form	
  to	
  complete	
  the	
  text.	
  Then	
  listen	
  again	
  
to	
  check	
  your	
  answers.	
  
 
 

But how did it all start? In 2000, two entrepreneurs ……………. (decide) to bring car-sharing to 
America. They …………… (open) their first office in Boston. The company  ……..   (grow) very 
quickly and soon they   ……………..   (open) offices across America. By 2005, they  ……. (have) 
offices in Washington, New York, and San Francisco, and by 2006, they ………….…….. 
(expand) internationally. 
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Video	
  4	
  –	
  before	
  watching	
  
	
  

1. What	
  makes	
  a	
  presentation	
  interesting	
  or	
  memorable?	
  	
  
	
  
	
  

2. How	
  can	
  a	
  presenter	
  make	
  the	
  audience	
  feel	
  more	
  involved	
  in	
  a	
  presentation?	
  
	
  

	
  
	
  

Now	
  watch	
  the	
  video.	
  	
  
1. How	
  many	
  customers	
  (%)	
  are	
  prepared	
  to	
  pay	
  more	
  for	
  goods/services	
  from	
  an	
  ethical	
  

company?	
  
2. What	
  strategies	
  does	
  the	
  presenter	
  use	
  to	
  make	
  his	
  talk	
  memorable?	
  

	
  
	
  
Watch	
  the	
  TED	
  video.	
  	
  
Use	
  (a	
  section	
  of)	
  the	
  checklist	
  below	
  to	
  find	
  out	
  how	
  /	
  if	
  the	
  presenter	
  brings	
  his	
  talk	
  alive!	
  
	
  
	
  

8	
  Bringing	
  it	
  alive!	
  
Involving	
  your	
  audience	
  with	
  interaction	
  

• Show	
  of	
  hands	
  	
   	
   	
  	
  
• Discussion	
  in	
  pairs	
  /	
  groups	
  
• Ask	
  for	
  contributions	
  directly	
  

Stimulating	
  the	
  audience’s	
  imagination	
  
• Stories	
  and	
  anecdotes	
  
• Real-­‐life	
  examples	
  
• Analogies	
  
• Rhetorical	
  questions	
  
• Repetition	
  
• Visualize	
  the	
  future	
  /	
  reflect	
  on	
  past	
  

Showing	
  your	
  attitude	
  
• Body	
  language	
  /	
  eye	
  contact	
  
• Show	
  belief	
  /	
  conviction	
  
• Big	
  language	
  

	
  

	
  	
  
Hughes,	
  J.	
  and	
  Mallett,	
  A.	
  (2012)	
  Successful	
  Presentations.	
  OUP,	
  p58	
  (adapted)	
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Video	
  5	
  
	
  
A	
  typical	
  lesson	
  plan	
  structure	
  for	
  using	
  videos	
  include	
  tasks	
  …	
  	
  
	
  

before	
  watching	
   ☐	
  
	
   while	
  watching  ☐	
  

after	
  watching	
  	
   ☐	
  
	
  
Watch	
  the	
  video,	
  and	
  in	
  your	
  group,	
  decide	
  what	
  task(s)	
  you	
  could	
  devise	
  
and	
  use	
  with	
  your	
  students.	
  

	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

*	
  *	
  *	
  
	
  
	
  
	
  
(to	
  think	
  about)	
  
Your	
  favourite	
  video:	
  	
  
Think	
  of	
  one	
  task	
  or	
  exercise	
  you	
  could	
  add	
  to	
  tailor	
  your	
  video	
  to	
  your	
  students’	
  needs	
  or	
  preferred	
  
learning	
  styles.	
  	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

*	
  *	
  *	
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